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Making the News: Tips for Media Advocacy
Media advocacy refers to a wide range of activities, such as initiating and responding to calls from reporters; staging media events; writing letters to the editor or op-ed pieces for the newspaper; conducting surveys to generate media attention (such as the number and location of billboards in your community); developing long-term relationships with editors and publishers; and alerting media to important policy-related developments.

The following are media advocacy tips for raising awareness of underage drinking issues and events in your community:
1. Write down the three points you want the media to emphasize.  For example:

· Too many of our local kids are using alcohol (pull out your local stats)

· Alcohol marketing impacts youth decisions about alcohol – find out what you can do to reduce this impact.

· Parents play a big role in shaping their children’s attitudes about alcohol.   Come to our Town Hall Meeting on (day, time, location) to learn more.

2. Take the initiative. Email a news release directly to health reporters and then call them.  Email editorial articles to the newspaper editor.  These contacts are usually listed on media websites.  Make news happen!

3. If a reporter calls, have your three points handy. If you are not ready for an interview, tell him/her you will call back within 30 minutes. 

4. Repeat your message.  Constantly state what specific changes need to take place, and who needs to take action.

5. Practice.  Role-play calls to reporters with your colleagues; say your key points out loud.  This will help make you more comfortable and effective in talking to reporters. 

6. Frame your story.  For example, talk about the new advertising restrictions in our state to reduce youth exposure, and emphasize the importance of parents using this opportunity to teach their kids about the power of advertising and how to critically analyze advertising messages and their purpose.  Let parents and other adults know that they have the power to make their communities healthier for kids.  
7. Decide who your best spokespeople are.  Consider parents, police officers, teens or others who will have inherent credibility with reporters.  Help them prepare through role-playing.
8. Control the interview.  Answer the reporter’s questions, but keeping bringing him/her back to your key messages.  Bridging phrases: “Your readers will want to know…”; “We see that from a different perspective…”; “Let’s look at the bigger picture…”; “Let’s talk about what is happening here…”
9. Silence.   When you've said what you want to say, stop talking. Don't let the reporter's silence make you uncomfortable and force you into filling the void. It's the oldest trick in the book. Wait it out.  This way, it is more likely that your key message gets out, not what the reporter thinks the message should be. 
For more tips, go to http://www.tcnj.edu/~pa/news/mediatips.html
Adapted from “Strategic Media Advocacy for Enforcement of Underage Drinking Laws, Pacific Institute for Research and Evaluation.

SAMPLE  EDITORIAL ARTICLE

 New Alcohol Advertising Rules And Parents 

Can Help Youth Make Healthy Choices
By _________________

Impressionable teens see messages throughout their communities that encourage drinking, even at fairs and festivals intended for young people.  Approximately one in six drinks sold in our country is consumed by someone under age 21.  

To help reduce youth exposure to alcohol advertising, the Liquor Control Board (LCB), with input from the public and agencies that promote public health and safety, has enacted changes to our state’s  alcohol advertising rules.   
We share the Board’s priority for reducing the level of alcohol advertising that reaches youth, as research shows this can influence the choices kids make about alcohol.  We applaud the proposed changes, which will:
· Limit alcohol-related signs on licensed retail stores to four  (WAC 413-52-070)

· Eliminate the use of children in alcohol advertising (WAC 413-52-015)

· Limit alcohol advertising at community events to areas where alcohol is sold and consumed (WAC 413-52-120)

·  Remove outdoor advertising of alcohol near schools, churches, playgrounds and athletic fields (WAC 413-52-070)
A 2007 study found that when 6th graders were exposed to more outdoor advertising near their schools, their intention to drink increased when surveyed as 8th graders.  Many other studies support the need to reduce youth exposure to alcohol advertising, and can be viewed at www.camy.org
We must take underage drinking more seriously, and make prevention a high priority as parents and community members.  A good place to start is by educating ourselves and our children about the many ways alcohol can harm youth:  

· Alcohol can permanently damage learning and memory in the developing teen brain.

·  Young people who drink heavily are more likely to engage in unprotected sex, increasing their risk for STDs and unwanted pregnancies. 

· Teens who drink are more likely to drop out of school. 

· Children who begin drinking regularly before age 15 are four time more likely to develop alcoholism.

· Alcohol-related injuries kill 5,000 youth each year under the age of 21 - more than tobacco and all illegal drugs combined.

There are many ways we can make our communities healthier and safer and keep youth alcohol-free.  Find out what you can do by visiting www.StartTalkingNow.org.   Learn more about the new alcohol advertising rules at www.liq.wa.gov, and report violations to the Liquor Control Board.
(Name) is the coordinator of the community meeting to reduce underage drinking in (city).  

Sample News Release
Here’s a sample news release to distribute to your weekly and daily newspapers, radio stations, school newsletters, churches for their bulletins, etc.  Attach your county alcohol data profile (you can download from StartTalkingNow.org under your county) or request data from your school district. 

Contact:  (your name, phone number, and email address)

Date:

Town Hall Meeting To Focus on Ways to Reduce Underage Drinking 
The ______________________(name of your group) is providing an opportunity for our community to come together to learn more about underage drinking and ways we can prevent it.

The public is invited to participate in this critical topic on ______________________(day, time, location)

“It’s hard to believe that ___percent of our 10th graders drank in the last month and ___percent of our 12th graders binge drink,” said ___________(name one of your community/coalition leaders).  “Adults have the power to change this, and encourage healthy choices.”
“Kids are offered a drink just about everywhere they go in our community:  billboards, store displays, sports events, the movies, television, video games, and the Internet.  It’s critical that parents talk with their children about the dangers of underage drinking to help reduce the impact of all the ads they are exposed to,” said__________________ (name and title of another prevention advocate or parent).

At the Town Hall Meeting, ________________(briefly list what you plan to do that will entice people to attend)

For additional information about underage drinking in Washington State, and tips for parents, go to StartTalkingNow.org.
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